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Company Analysis : Trip.com Group Ltd., MakeMyTrip
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WHAT IS OTA?

Online Travel Agency

OTA(Onllne Travel Agency)= 221012 Sdff &2, S8, HE7L 2 Ij7|X| S CrsH 63 AfH|
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(MakeMyTrip) 50| QUC}.

ol |y

-III

Value Chain

3l AFOAM F2 Tz 48 R 8 uEH(ES, EE, 2E7E 5), 7K 63 842 52
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Who We Are Earnings and valuation metrics
27 (128) 2020 2021 2022 2023 2024
IHE (H2F CNY) 18,316 20,023 20,039 44,510 53,294
YoY - 9% 0.07% 122% 20%
H0[Q (2t CNY) (1,423) (1,479) 1,276 13,158 16,219
YoY - 4% 186% 931% 23%
FRHOIAUE (%) (7.8) (7.4) 6 30 30
712012 (2 CNY) (3,247) (550) 1,294 13,071 18,041
EPS (4.6) (0.8) 2.0 19.5 26.2
P/E (tH) - - 1,441.4 15.3 21.6
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Earnings and valuation metrics
"*UI (39) 2020/3 2021/3 2022/3 2023/3 2024/3
Who We Are =2 (2t USD) 512 163 304 593 783
YoY 5% (68%) 86% 95% 32%
200[2} (42t USD) (126.23) (69.19) -28.19 21.46 66.07
YoY 17% 45% 59% 176% 208%
A0|AUE (%) (24.65) (42.44) (9.27) 3.62 8.44
Ef7| 0|2 (Bt USD) | (447.78) (55.64) (45.41) (11.32) 216.8
EPS (4.26) (0.52) (0.42) 0.1) 1.95
P/E (HH) - - - - 49.1
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