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Luxury Company

Stock Information
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Korea University Value Investment

Hermes xrws.pa, rus Fp)

=20] Ao H=HA= HEICH

A7 5 € 2,593 B
e B 104.84M
REFAS 32.3%
52z 117} € 1,888
52% E|X7} € 2,957
Forward P/E 51.81x
CAC 40 8,137

Price Trend
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At

+
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't Z0ICt,

H
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TR SAS BA EEE Lol 227t . Eof, SAks 322
o 5
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Earnings and valuation metrics

ZA7| (128) 2020 2021 2022 2022 2024
OHEH (€£Mn) 6,389 8,982 11,602 13,427 15,170
YoY -7.2% +40.6% +29.2% +15.8% +13.0%
IR0 (£Mn) 2,035 3,596 4,820 5,755 6,148
YoY -14.0% +76.7% +34.0% +19.4% +6.8%
FRHOIAUE (%) 31.9% 40.0% 41.5% 42.9% 40.5%
712019 (€Mn) 1,385 2,445 3,367 4,311 4,603
EPS (€) 13.26 23.3 32.1 41.1 43.9
P/E (HH) 83.21 72.51 52.08 50.89 54.71

Z:K-IFRS ¢4 7|2
Xt&: KUVIC Research 1€



2025.03.21

Korea University Value Investment

Luxury Company

Tapestry arr)
Not Genz, ZX|0 Z3|Ct

4= 29k A& E2l= Coach

2Q 25 AMH2 miE $2,195mn(YoY +5%), FER0|2 $548mn(YoY +
15%), EPS $2.00(YoY +23%)= A% 7|tHX| & 7I0|HAE H3[6HH, &
7| 71& Ard z[CHe| DfE2t EPSE 7|S3HCt. O[O W2t 20254 2[AAE
JI0|HAZS EPS 7|= $4.85 ~ $4.9002 HIAISHH O 8% A XL,
HA 1= 80% 7t&E AFK|GH= Coach?l MZE0| 7| HHEte] HHE O

Stock Information

A7HEY $14.698 DO*Er Coach®| 1987| ¢1& AUR(HZTONZIZ) A& orf 27| &1
SIS 207.02M Z0| 0[S Z O|0{KC. XHHRE R (YoY +42%), 20|(YoY + 4%)
QEFNHIE 99.6% 4 MES 0[01ZtCH, HE A HMUt0| IA| ANNS 2 HENME
i 22 s $90.85 +2% MEOEt= F45E NS WLh J|EH EMEQI AENE QO|xH
527 EX7t VeI (YoY -16%), H|O|E ABO|= (YoY -10%)= 4% &iCt.
Forward P/E 13.32x
S&P 500 5,637
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orice Trond 4Q 24 7|1 Coach= LYST HOTTEST BRAND 22/ 22 104 Q
2 59 7IEoH Ezm M&S LIERHCH HOTTEST PRODUC
100% _ B
s0% OlME Coachol E2S it H2| 7t &O| 24zt 19, 420 Y35
10943 ol 5 |a% 22 QUsH HMEZ Xj2|3iCt.

40%

e Ol 25 GenZ9l Coach AHHC=ZHE HIZRHICL O 27| A SHESH
o My — 170213el 50| 124 = 60% 712 MZA1IEH0|D1, ZMICHot 7+ &2 X+
-20% HE2 230 ZMU= Coach? HES 7Fd =2 AURO| FO0i5k= 4
0% M=o SHH WXl ZM 02 Coach25H d0{LIRX| 2ot11 QUCt.
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El9| 427| Senior 27| 0] 18 YTsk= AFHYU EEZLQRE 25 Lt ULt Ofof Tl
A B HHE  FA SA &X4 HEEE 7R QAL
Earnings and valuation metrics
24| (62) 2020 2021 2022 2023 2024
illoftielig 0iE ($Mn) 4,961 5,746 6.685 6.661 6.671
YoY -17.7% +15.8% +16.33% -0.35% +0.15%
F0[2 ($Mn) 118 1,058 1,176 1,180 1,256
YoY -85.6% +797.0% +11.2% +0.3% +6.5%
A0S (%) 2.38% 18.4% 17.6% 17.7% 18.8%
712019 ($Mn) -652 834 856 936 816
EPS ($) -2.34 3 3.24 3.96 3.56
P/E (tH) - 13.89 12.05 9.34 19.10
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Prada SpA (1913.HK)

MZE Doffs Y=Lt

Luxury Company

Not

FY2024 &X 2|7; gt E310 AXst H&A|
20244 A7t OiE 54 -.‘?.-E (YoY+17%, 1™&g), dHo|el 129 8N
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H HL£0= i F A&l éi’é*% 2ot 7Axst &8s HUFUL, &
SIE2 69 REZ MEXHOZ IR A™-NR BES HUOFL Ao, Ol
A 2Z0| HAYESLE OF Rt 242 X6t QO

Stock Information

A7IEY HKS 145.478 AYE2E L2 (YoY+46%), E5(YoY+26%), FE(YoY+18%), OfAIOf

FIEESNES 2.46B (YoY+13%), O1=(YoY+9%)=2, LHEE 270N 2EY HYENE ERULCL

RFSTAHIE 20%

52Z 17} HK$ 71.7 MiuMiue| ™
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Earnings and valuation metrics
74M7| (12g) 2020 2021 2022 2023 2024
HEH (€Mn) 2,423 3,366 4,201 4,726 5,432
YoY -24.9% +38.9% +24.8% +12.5% +14.9%
Who We Are FH0[2! (€Mn) 20 500 845 1,062 1,280
YoY -93.5% +2389.8% +69.2% +25.6% +20.5%

HRA0|UE (%) 28.4% 33.3% 36% 36.8% 37.1%
Y7101 (£Mn) -54 294 465 671 839
EPS (€) -0.02 0.1 0.18 0.26 0.33

K U c P/E (tH) - 61.8 35.8 23.0 24.7
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